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Schiltach, 1901. Founder Hans Grohe had a vision of shower culture 
as the future of modern life. More than a pioneer, Hans Grohe was an 
innovator. In his quest for progressive ideas, he was working on the 
first showerheads in an era when the private bathroom was barely a 
conceivable idea. 

From the ground-breaking hand-held shower in 1928 to his revolutionary 
wallbar when he was 82, the German sanitation industry pioneer’s 
indomitable spirit continues to inspire and influence our philosophy. 

Today, the Hansgrohe Group caters to clients worldwide. As one of the 
few international players in the sanitation industry, Hansgrohe upholds 
excellence by keeping to the tradition of being a step ahead of time. 
Our bathroom and kitchen products have become much-loved classics 
globally. Around the world, our customers experience the quality of our 
products through the way water envelops the body. Driven to express our 
passion and reverence for water, we continue to develop ideas that are 
blueprints for tomorrow. 

With the wisdom and expertise gained over 120 years, we constantly 
look towards the future to invent and craft solutions as the Hansgrohe 
story continues to unfold. 

DAS 
ORIGINAL. 
SINCE 1901.
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TURNOVER:

EUR

INVESTMENTS:
EUR

Masco Corporation

Syngroh 
(holding company of the Klaus Grohe family)

T WO PRINCIPAL 
SHAREHOLDERS:

FACTS & FIGURES

EMPLOYEES:

SUBSIDIARIES 
WORLDWIDE

GLOBAL SALES  
OFFICES

DISTRIBUTION

68%

32%

1.074

46.8
in capital assets

billion
4,700

32

22

140 countries

>15,000 
ACTIVE INTELLECTUAL 
PROPERT Y RIGHTS

ShowerTable t  Se lec t  Thermos ta t

million
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Water is precious and life-giving. Sustainability and environmental protection 
have been part of our company philosophy and orientation since the company 
was founded. As early as the 1920s, with the development of the first hand-held 
shower, Hansgrohe was considered a pioneer for water- and energy-saving 
products. An industry pioneer in fostering green efforts, Hansgrohe maintains 
a system of environmental indicators and promotes transparency about our 
ecological footprint. In particular, we emphasize the sustainable handling of 
water as one of our planet’s most valuable resources.

RESPONSIBILITY

SHAPING A SUSTAINABLE FUTURE

Championing sustainability is part of life at the Hansgrohe Group. For many decades, our founder 
Hans Grohe had already pushed for the development of water- and energy-saving products. He 
also kickstarted environmentally-friendly and resource-efficient processes. Klaus Grohe recognized 
the reality of climate change and spearheaded climate action for the company as early as the 
1990s.

In 1992, the new factory building in Offenburg, Germany, was Europe’s largest roof-integrated 
solar power plant. Three years later, the Baden-Württemberg Minister of the Environment awarded 
Hansgrohe the state’s environmental prize for special achievements in environmental protection.

“Climate change is not a remote possibility, it is 
a reality. The reduction of climate-harming CO2  
emissions is the responsibility of every member 
of our society. This is not just an ecological, but 
also an economic imperative. The course for 

the future is set today.”

Klaus Grohe, 1992
Son of the company founder, Hans Grohe
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Our DNA is green, and we want to live in harmony with people and the environment. We take 
a long-sighted approach to supporting nature, society and employees. The Hansgrohe Group 
is committed to the five UN goals for sustainable development: Good Health and Well Being; 
Clean Water and Sanitation; Decent Work and Economic Growth; Responsible Consumption and 
Production; and Climate Action.

Good Health and 
Well Being

Clean Water and 
Sanitation

Decent Work and 
Economic Growth

Responsible Consumption 
and Production

Climate Action

Committed to 
Sustainability

3

613

12 8

SUSTAINABLE 
TECHNOLOGIES 

Water pleasure and sustainability are not 
contradictory. We offer products designed 
to give water pleasure. With sustainable 
technologies, our products also minimize 
consumption and reduce cost.

In 1987, the Mistral Eco hand-held shower, 
which achieved a 50% reduction in water 
consumption at the time, was a milestone in our 
sustainability journey. Today, our products with 
EcoSmart technology use up to 60% less water 
than commercial products. And less energy 
is required for heating the water. In addition, 
faucets using the CoolStart technology are 
only run through with cold water in the central 
position. These pipe systems are, therefore, not 
filled unnecessarily with hot water. Hot water 
flows only when the lever is moved to the left 
to reduce the energy needs and, hence, CO2 
emissions as well.
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CLIMATE NEUTRAL IT Y IS 
OUR GOAL

As a company, we are constantly working on 
the ambitious goal of being climate neutral in 
direct emissions at all Hansgrohe sites by 2022. 
We are even aiming for climate neutrality for all 
products by 2030.

Hansgrohe is already taking action to ensure 
that we can be completely climate neutral by 
2030. Our German sites are already climate 
neutral in terms of direct emissions and energy 
consumed and we aim to extend this effort to 
our global sites until 2022.

Since July 2021, the sites in Germany (except 
Willstätt) are now supplied with green 
electricity. Willstätt will follow in January 2022, 
and the global climate-neutral production sites, 
subsidiaries and sales offices will be powered 
with green electricity by the end of 2022. By 
switching to green electricity alone, we can 
save more than 33,000 metric tons of CO2 
per year. In 2019, the CO2 footprint of the 
Hansgrohe Group was recorded for the first 
time. Our in-house Green Company department 
also determines the CO2 footprint of the entire 
Hansgrohe Group once a year to check where 
we stand. 

On our journey to climate neutrality, we work 
with a strong partner: Bosch Climate Solutions. 
A team of experts from Bosch and Hansgrohe 
work together to achieve more efficient energy 
use at our production sites and headquarters.

COMMITTED TO WELL -BE ING

Our employees give their all every day. People come first at 
Hansgrohe, so we focus on maintaining and promoting the 
well-being of our employees, partners and customers through 
our policies and products. We uphold social and environmental 
standards in our supply chain. Early in 2021, the Hansgrohe 
Group was certified as a Top Employer, based on more than 
350 determining criteria.
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In 2021, the ingenuity of the 120-year-old company was 
recognized once again. Hansgrohe has been named in the 
TOP 100 competition as one of the most innovative small and 
medium-sized enterprises in Germany for the fourth straight 
time. In addition, to be honored as a German Innovation Award 
Winner in 2021 is definitely a testament to our innovative 
strength and forward-thinking mindset.

SETT ING THE BEAT OF 
WATER.  S INCE 1901

At Hansgrohe, innovation is more than just product 
development and design. We constantly bring 
sophisticated innovations, technologies and design 
concepts to the market. Along with creative minds, 
a wealth of ideas, close customer relationships and 
a commitment to research, we stay ahead of trends 
by constantly evaluating our customers’ needs and 
wants. From then and now to the future, courage 
and foresight keep us at the forefront.

We are committed to robust investment in innovation. 
In 2016, we invested €4.5 million in a new R&D 
Lab. In recent years alone, we invested €53.7 
million (2019) and €46.8 million (2020). The largest 
portion of the investments went into tools for new 
products and state-of-the-art machinery.

New innovations that have emerged include the 
latest spray type PowderRain: its micro-fine droplets 
deliver an entirely new shower experience and 
also reduce the sound of the shower to a soothing 
whisper. The Innovation Lab in Schramberg is the 
birthplace of RainTunes. The digital shower solution 
combines water, sound, light, moving image, and 
fragrance to create a customized and luxurious 
shower experience. Every day, we continue 
exploring new innovations at the lab. 

HEARTBEAT OF 
INNOVATION

RainTunes

Ra inBu t ton
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The h i s to r y  o f  t he  company i s  marked by innova t ions .

Hand-held shower with white 
porcelain handle. This Hansgrohe 
innovation made showering affordable 
for many households for the first time.

1928
Automatic waste and overflow set for 
the bath tub. The chrome-plated set is 
the first of its kind.

1934

Unica wall bar. Hand-held showers 
could be mounted at the required 
height for the very first time.

1951 Selecta hand-held shower. Recorded 30 
million in sales for the world’s first hand-held 
shower with adjustable jet types.

1965

Allegra Prime. First kitchen faucet with 
extractable spout hand spray.

1979

AXOR Starck collection. Star designer 
Philippe Starck designed the first 
bathroom concept for AXOR.

1994

iBox universal. Basic set for any AXOR and 
hansgrohe standard concealed installations.

2001
Rain shower Raindance. AirPower 
technology: mix of water and air 
reduces water consumption and 
provides an even greater sense of 
well-being.

2003

Uno. The first multi-colored 
faucet range.

1985

AXOR ShowerCollection. A modular 
shower system consisting of elements 
that can be combined as desired.

2008
Select. Simply select your jet type or 
shower at the touch of a button.

2011

PowderRain. Thousands of fine 
micro droplets envelop the body in 
a sensual cocoon.

2018
RainTunes. Digital and smart home 
solutions for the bathroom will pave 
the way to the future of hansgrohe.

2020
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OUR
BRANDS

The Hansgrohe Group provides two equally 
strong brands: the design brand AXOR and the 
premium brand hansgrohe. Each of our brands 
has its own distinctive feel, accent and design 
language. However, our company’s vision 
“We live water”, is evident in every single 
AXOR and hansgrohe product. 

Around the world, our Global Projects teams 
are on hand to provide reliable service and 
advice on our brands and products. You can 
be assured that our products complement 
and enhance your dream projects through 
our values: innovation, design, quality and 
responsibility. Because our values are our 
promise to you. 

At the start of the 20th century, Hans 
Grohe saw the future in shower 
culture. Today, the world recognizes 
that shower culture is integral to 
sustainability. Our bathroom and 
kitchen faucets, showerheads and 
shower systems combine form and 
function, enhancing the pleasure 
of water and bolstering water 
conservation. 

Two brands,
one promise

Raindance Se lec t  Showerp ipe

AXOR One Faucet
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THE DESIGN BRAND 
FOR THE HIGHEST OF 
STANDARDS

AXOR is renowned as a forward-thinking 
brand dedicated to excellence and creativity. 
Developed in collaboration with world-
renowned designers - Philippe Starck, Antonio 
Citterio, Jean-Marie Massaud, Patricia Urquiola 
and Barber Osgerby among them - AXOR 
products come in a variety of styles. The 
collaborations have birthed iconic objects 
for luxurious bathrooms and kitchens for the 
design-savvy public. All AXOR faucets, showers 
and accessories are produced to the highest 
quality standards. As a brand with expertise 
and innovation that extend far beyond the 
products, AXOR inspires and enables architects 
and interior designers in reimagining water-
focused spaces, turning them into unforgettable 
restorative hubs.

AXOR One Showers
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THE PREMIUM BRAND 
FOR BATHROOMS AND 
KITCHENS

Durable, top quality, and environmentally 
friendly, hansgrohe is synonymous with 
innovative showers, shower systems, bathroom 
and kitchen faucets, and kitchen sinks. Its 
brand quality is recognized by its award-
winning products and sustainable production. 
As a premium brand for kitchen and bathroom 
sanitary products, hansgrohe understands 
water. The brand is committed to harnessing 
this precious resource respectfully to create 
memorable experiences with inventive ideas.

Meet the beauty  
of water
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DESIGN 
BRAINCHILD

Award-winning DNA 
that inspires

Metropol  Faucet 

AXOR One Faucet

Our AXOR and hansgrohe brands are known 
for providing the perfect experience in the 
bathroom and kitchen. Across decades, our 
collaborations with internationally renowned 
designers have produced beautiful and 
functional designs. We aim for our products to 
provide utmost enjoyment and unforgettable 
experiences over the long term because having 
durability, sophistication and timeless aesthetics 
that last in our products matter to us. 
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Over 600 internationally renowned 
design prizes since the first Tribel 
hand-held shower was honored in 
1974 have been awarded to AXOR 
and hansgrohe products. For us, the 
awards are a confirmation of our 
design and product strategy.

The iF  WORLD DESIGN INDEX

Since 1954, iF International Design GmbH organizes one of the world’s 
most celebrated and valued design competitions: the iF DESIGN 
AWARD. We are currently ranked among the TOP 25 Companies 2017-
2021 out of 5,725 companies and the TOP 3 Bath 2017-2021 out of 
270 companies. In 2021, designers and manufacturers from 52 nations 
submitted nearly 10,000 products to the competition. 

In 2019, eight AXOR and hansgrohe products received an iF DESIGN 
AWARD. Among them, our brand hansgrohe was presented with the 
iF gold award for its new Rainfinity shower range. In 2021, the brands 
AXOR and hansgrohe won more than 19 accolades out of 1,744 prizes, 
awarded by a jury made up of 98 design experts from more than 20 
countries. Among them were the AXOR Citterio Rombic Cut washbasin 
faucet, AXOR One Showers, hansgrohe Pulsify shower collection, 
hansgrohe AddStoris accessory line and hansgrohe Vivenis washbasin 
faucet. Our hansgrohe home app garnered the iF DESIGN AWARD in the 
Communications discipline. 

Distinction of excellence

A RECOGNITION 
OF OUR 
COMMITMENT

The Red Dot  Award

Red Dot confers the Best of the Best Award 
only to the top products in each category. 
Among the award winners of recent years 
are the AXOR Starck Organic lavatory 
faucets or the hansgrohe C71 combination 
sinks. In 2021, the Pulsify shower system 
and Finoris washbasin Faucets were among 
the Red Dot winners. 

Coveted seal 
of quality for 
product sign

Finor i s  Faucet

Ra in f in i t y  shower
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The ICONIC Awards

The ICONIC AWARDS: Innovative Architecture honors holistically innovative projects 
in architecture, interior architecture, product design, and brand communication. The 
Hansgrohe Group’s brands have won six Best of the Best awards and one Winner 
award at the ICONIC Awards: Innovative Architecture. The winning products include the 
hansgrohe Aquno Select and the hansgrohe FinishPlus. The hansgrohe water management 
system Pontos won the ICONIC Awards 2020: Innovative Architecture winner. 
The Hansgrohe Group’s brands have won four Best of Best, one Selection Award and 
4 Winner awards at the ICONIC AWARDS: Innovative Interior. Among them was the 
Rainfinity shower line, which won in the Bath and Wellness category in 2020. 

The German Des ign Award

The German brand and design authority discovers 
and presents unique design trends and furthers 
the design-oriented economy with its competition. 
The brand hansgrohe has won 44 times with 6 
Gold awards, 17 Winner awards and 21 Special 
mentions. In 2020, among several awards, 
hansgrohe RainTunes and Aquno Select M81 won 
gold at the German Design Awards. 

Recognition of 
innovation

Pioneers of 
design

AXOR MyEdi t ion

Aquno Select Kitchen Faucet
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When we decide on AXOR and hansgrohe 
design partners, we look for trailblazers and 
out-of-the-box thinkers from various industries, 
disciplines and cultures. Working with design 
studios from Italy, France, Japan, Sweden, 
Great Britain and Germany has resulted in 
enriching cross-fertilization of ideas in product 
development. Our collaboration with external 
design partners and internationally renowned 
designers have birthed winning products. 
Hansgrohe has evolved into a leading 
company in the bathroom and kitchen industry 
with this open approach.

Through the creative, interdisciplinary 
dialogue within the framework of the AXOR 
WaterDreams, inspiration and ideas are born. 
The highest design quality requires creative 
minds that can look beyond the boundaries of
the sanitation industry and set new impulses 
with their view from the outside. Our designers 
challenge us every day with their avant-garde 
creations and ways of thinking and often go 
to the limits of what is possible. This spirit of 
innovation makes ground-breaking trends a 
reality.

Advocates  fo r  t he 
In te rac t i ve

Th ink  Tank wi th 
D i s t i nc t ion

PHOENIX

O
sg

er
by

Ba
rb

er
 &

 

COLLABORATION WITH 
CREATIVE MINDS
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Nendo

DesignJean-Marie
Massaud

Patricia
Urquiola

Citterio
Antonio

Starck
Philippe

Front

A Revo lu t ionar y  in 
Ba th room Des ign

Insp i red by the 
Env i ronment

The Wi t t y  Min imal i s t

The Swedish  Avan t -gard i s t s

Mas te r  o f  S t y le

Gent leman o f  Des ign
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QUALITY  
TO LAST

Made by 
Hansgrohe

WELL -BE ING MATTERS

Quality is also in caring for the health of 
our customers. Our products are made with 
carefully chrome-plated brass, phthalate-free 
plastics, or temperature limitations. All our 
products not only comply with international 
drinking water standards, but they also fulfil 
well above the required standards.

We do noise analysis too. The quieter the 
shower, the greater our sense of well-being. 
Through months of research and development, 
we have developed our quietest hand-
held shower: the whisper-quiet spray type 
PowderRain.

THE UTMOST IN 
PRODUCT,  DESIGN 
AND SERVICE 
STANDARDS

Our products are premium, which means that 
consumers can expect the highest quality in 
material, form and function. They are made 
to handle the rigor of everyday use day and 
night. Whether showers, faucets, bathrooms 
accessories or kitchen furnishings, they are built 
to be seen and touched.

VALUE THROUGH 
WORKMANSHIP

Our products prove themselves thousands of 
times in test cycles, stress tests, and field tests 
before they are ready for series production. 
We are meticulous about quality assurance and 
quality management – and we have our highly 
qualified employees to thank for ensuring the 
standards are met.

DURABIL IT Y IS  A 
BENCHMARK

Our AXOR and hansgrohe products are tested 
for easy functionality and durability. We do this 
through independent testing institutes and design 
juries that certify our premium quality in material 
and design, functionality and sustainability, 
service and warranty.
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SERVICE

GLOBAL NET WORK & CONSULTANCY

The project business today is often a global effort with people in dif ferent 
countries and cities working together on one project. An international yet 
reliable network offers the support needed on site so that ambitious visions 
can be accomplished. Our Global Projects team comprises more than 200 
experts with specialized knowledge to serve customers around the globe. They 
provide technical expertise and advice on the selection of products during the 
installation, planning and construction acceptance phases.

Our brands AXOR and hansgrohe provide a broad selection 
of products and solutions that can turn the hotel bathroom into 
an oasis of wellness. Our project consultants offer architects, 
designers and bathroom planners comprehensive support 
on specific questions relating to your project, information on 
international standards, quality certification or cross-border 
project fulfillment. 

Find out how our Hansgrohe portfolio can help you to achieve 
the perfect bathroom fittings that are compliant with your 
building and water regulations. 

Our commitment and flexibility to fulfil our customers’ demands 
make us one of the leading international sanitation companies 
in the project business.

G L O B A L  P R O J E C T S  2 0 21  II  G L O B A L  P R O J E C T S  2 0 21 3 43 3



INVESTMENT 
WORLDWIDE€46m SALES ABROAD73% GROWTH IN 

GERMANY12%

Headquartered at Schiltach, in the heart of the Black Forest, we are represented 
on every continent.

With our broad international base, we generate around 73% of our sales 
abroad. We manufacture in 7 production sites to cater to the demand all around 
the world, making us one of the few global players in the sanitation industry.

32 SUBSIDIARIES

HEADQUARTERS

WORLDWIDE PRODUCTION SITES

22 SALES OFFICES

 Schiltach

Our headquarters are located in Schiltach, in the Black 
Forest. AXOR products are produced here.

 Offenburg

Our largest production facility produces up to 
22,000 showers daily. Also located here is 
the state-of-the-art logistics centre as well as 
the new plastics electroplating facility.

 Willstätt

Shower hose production and wall bar 
assembly takes place here since fall of 2018.

 Alpirsbach

Fairs and Exhibitions produce our high-quality 
trade fair and sales presentations here.

France  
 Wasselonne

A production location with 
distribution since 1995. Since 

then, the production at the 
French plant has been steadily 

expanding.

USA
 Alpharetta

Hansgrohe has had its 
own plant in Alpharetta, 
Georgia since 1996. The 
production here primarily 
supplies the North 
American market.

China
 Shanghai

Solely owned production 
plant in Shanghai since 
2000 and has expanded its 
production capacity with a 
new state-of-the-art plant in 
2006. The production site 
here primarily supplies the 
Asian market.

GermanyGLOBAL PRESENCE

Serbia  
 Valjevo

A new manufacturing facility 
in the city of Valjevo, where 
faucets will be manufactured 
starting in late 2023.
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LOGISTICS SUPPORT 

Punctuality, reliability and transparency are 
of utmost importance in our fulfilment and 
delivery service. We ensure a very high level 
of goods availability, route-optimized deliveries 
or standardized packaging. We take care 
of everything to make the order process and 
delivery as easy as possible for our customers. 

AFTER -SALES SERVICE & 
GUARANTEE 

At Hansgrohe, service is available to you even 
after installation. “Made by Hansgrohe” is 
the assurance of quality, backed by a 15-year 
guarantee for spare parts availability after 
product discontinuation and up to 5 years 
voluntary manufacturer’s warranty on products.

QUAL IT Y ASSURANCE 
WITH CERTIF ICATIONS  

External auditing companies regularly put the 
management system to the test. The Hansgrohe 
Group is certified according to international 
rules and is transparent and comprehensible 
for everyone. We meet the standards ISO 
9001 for quality management, ISO 14001 
and ISO 50001 for environmental and 
energy management, and OHSAS 18001 for 
occupational safety management. 

Peace of Mind
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TRAINING PROGRAMS 

Extensive training programs  provide useful 
advice for hotel technicians, bathroom planners 
and interior designers to carry out their 
tasks. We ensure a quick and easy product 
installation, thanks to a range of Youtube 
videos that are available online.

TECHNICAL SUPPORT 
HOTL INE 

Trained technicians are available for you with a 
24/7 hotline in the German headquarters and 
a hotline within office hours in each subsidiary.

KEY ACCOUNT 
MANAGEMENT 

Solving problems is among our top priorities. 
That’s why we at Hansgrohe offer our Key 
Accounts a manager who is dedicated to each 
problem-solving process in a project in every 
key region. The Key Account Manager could 
attend the project installation on-site when the 
need arises. 

PRODUCT SAMPLES 

There is no substitute for experiencing our 
products first-hand. We will be happy to 
show you product samples to have a clearer 
picture of a bathroom scenario – whether you 
require dif ferent faucet designs or a variety of 
showerheads and solutions. 
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INDIVIDUAL IZATION

Individualization elevates a space. We provide the possibility to customize products to fulfil 
individual requirements through the exclusive Signature service. Products can be adapted to 
project requirements at the customer’s request. Whether in making your product longer, shorter, 
inscribe or refine it, it becomes a one-of-a-kind item personalized to the space.

FinishPlus allows products to be in the latest trend colors. These special surfaces are created 
using the highly complex physical vapour deposition (PVD) method to produce outstanding color 
brilliance. More than aesthetics, these surfaces are ten times as hard as electroplated surfaces 
and offer extreme scratch resistance.

AXOR SIGNATURE.
UNIQUE CREATIONS TO FULFILL PERSONAL 
DREAMS.

Turn a product into a one-of-a-kind item - make 
your product longer, shorter, inscribe it or 
refine it. Products can be adapted to project 
requirements at the customer’s request.

AXOR FINISHPLUS.
ULTRAREFINED SURFACE FINISHES

A rich color palette. With PVD (physical vapor deposition), surfaces offer exceptional robustness, 
durability and scratch-resistance, and are hand-finished by experts. Available up to 15 colors.

HANSGROHE FINISHPLUS
PERSONALIZATION WITHIN REACH

FinishPlus means extra design freedom with five 
high-quality surface finish designs. For you, it 
means a new variety of colors in the bathroom. 
Make a bathroom stand out with effective 
splashes of color and add your personal style 
to the design with the elegant matt colors or 
the premium metallic color.

Matt Black 
- 670

Matt White 
- 700

Brushed Black Chrome
- 340

Polished Gold Optic
- 990

Brushed Bronze
- 140

Brushed Chrome*
- 260

Polished Chrome*
- 020

Brushed Nickel
-820

Polished Nickel*
- 830

Brushed Black Chrome 
- 340

Polished Brass*
- 930

Polished Gold Optic
- 990

Brushed Gold Optic
- 250

Polished Red Gold
- 300

Brushed Red Gold
- 310

Brushed Bronze 
- 140

Polished Black Chrome 
- 330

Polished Bronze*
- 130

* For orders of 30 units or more Note: ^ Matt Black is available only for AXOR One collection, AXOR Universal 
Circular Accessories program and other specified complementary products.

Brushed Brass  
- 950

Stainless Steel Optic 
- 800

Matt Black^  
- 670
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TOOLS

PL AN PROJECTS EASILY 

With Building Information Modeling (BIM), 
professionals can enjoy computer-aided, 
integrated planning, implementation and 
management of construction projects. The 
interdisciplinary standard offers architects, 
building technicians and property developers 
convenience with easy access to all product-
specific data during the course of the project. 
With the data, products can be visualized 
virtually. All relevant product information 
can be incorporated into every step of the 
building planning process. BIM models are 
also available in LOD 300 Revit, ArchiCAD, 
AutoCAD, SketchUp, IFC and 3DS. You can 
then download the data either from our website 
or from BIM project. 

Planning a project can be challenging. 
We have created various tools to make 
the process easy. 

A  PRO WEBSITE 
FOR YOU 

We are committed to assisting 
professionals. Our professional 
website is specially designed for 
wholesalers, architects, designers 
or installers with easy access to our 
online spare parts catalog, planning 
data, specific information and 
services needed.

Shower Planner for smooth 
installation - the guide with thorough 
technical information for installing 
hansgrohe shower systems is easily 
downloadable from our Pro website.

User-Friendly Tools 
for Professionals 
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ONLINE SPARE PARTS 
CATALOG 

Our products are designed for long-term use. 
However, if something should wear out over 
time, you can find compatible spare parts in 
our online spare parts catalog. Here, you can 
find all the technical product details, technical 
drawings and information about service parts for 
all product ranges, as well as service instructions 
or installation and service videos. 

SAVINGS CALCUL ATOR 

Sustainability and cost savings are important 
to today’s clients and consumers. Calculate 
the potential savings from using EcoSmart 
technology on your computer or phone. The 
savings calculator also tells you how quickly 
investing in the right products would pay 
for themselves. Deciding on the faucets and 
showers that consume less water and energy 
than standard products is instant. 

COMFORTZONE TESTS 
FOR THE PERFECT 
FAUCET 

The perfect bathroom experience is about the 
absence of discomfort – no messy splashes at 
the washbasin. We have developed a reliable 
test procedure to determine how well our faucets 
work in combination with popular washbasins 
from leading manufacturers. Our ComfortZone 
tests ascertain the perfect wash basin-and-faucet 
matches with testing conducted under realistic 
conditions. The results can be downloaded from 
our site for ease of use. 

MAINTENANCE 
GUIDE/TIPS 

Hansgrohe showers and faucets are built with 
utmost attention to quality. Maintenance tips 
and cleaning requirements are available to 
help you enjoy a high level of functionality for 
a very long time.
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Instead of trendy products, we think about offering 
progressive products to the world. To achieve 
customer satisfaction, we start from the customer’s 
point of view when developing products.

Our products undergo stringent certification and 
product testing to meet the highest quality standards. 
With our sustainable technologies, our products 
provide outstanding user experience and water 
pleasure while facilitating long-term cost savings. 
We collaborate with designers who are the best 
in their field to develop cutting-edge products. This 
ethos is part of our rich and enduring heritage in 
innovation. The future of work and life is constantly 
changing. Hansgrohe is committed to embracing 
change and innovating as we enter a new world.

As the world goes digital, our work supports our 
business partners in fulfilling their projects with 
greater efficiency. We continue to imagine the 
future with digital solutions for the products with 
sustainability and sensible use of technologies while 
focusing on the customer experience. 

With Hansgrohe as your business partner, you can 
always rely on our service commitment and enjoy 
peace of mind.

We are here to help. Hansgrohe has a 
dedicated global network that emphasizes 
reliable advice and service excellence. 
At the heart of our success in the project 
business are our trained experts, who are 
available to provide you with personalized 
guidance and help.

Our aim is also to delight users all 
over the world. We ensure that by 
developing solutions that make everyday 
experiences with water memorable. As 
a leading company in the sanitation 
industry, Hansgrohe constantly strives for 
innovative and groundbreaking technical 
developments for the bathroom  
and kitchen.

SERVICE
DEDICATED GLOBAL 
NETWORK, PEACE OF MIND 
& SERVICE EXCELLENCE

QUALITY
GERMAN ENGINEERING & 

TRUSTED WORKMANSHIP

RESPONSIBILITY
SHAPING A  

SUSTAINABLE FUTURE

PIONEERING SINCE 1901

INNOVATION

AWARD-WINNING 
DNA THAT INSPIRES

DESIGN

WHY
HANSGROHE
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Pillows Grand Boutique 
Hotel Reylof, Ghent

Apogee Boutique Hotel, 
Pretoria

KHUN by Yoo,  
Thailand

Serenia The Palm,
Dubai

Belgravia Green, 
Singapore

Mangusta 
GranSport 33, 
Viareggio

51

52

53

54

55

56

57

58

Macao Morpheus,
Macao

The Westin Miyako Kyoto, 
Kyoto

REFERENCES
Residential / MarineHospitality
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With modern design embedded in its elegant 
Louis XIV interior, the Pillows Grand Boutique 
Hotel Reylof in Belgium oozes grandeur even in 
the smallest details. Each of the 156 rooms and 
suites pays homage to the unique sense of style 
of Baron Reylof, a wealthy poet who lived there 
in the 18th century. Equipped with outstanding 
technology, AXOR Montreux bears classic lines 
that perfectly complement the hotel’s opulent 
ambience. AXOR Montreux is a favourite 
choice for hotels with classic interiors.

Located on Pretoria’s exclusive Waterkloof 
Ridge, the boutique hotel offers some of the 
capital city’s most sweeping views. At the 
Apogee Boutique Hotel in Pretoria, South 
Africa, guests enjoy lavish and beautifully 
decorated suites. The bathrooms are equipped 
with MyEdition mixers personalized in chrome 
and brushed gold for a sleek, luxurious look. 
Unsurpassed comfort is provided with ultra-
quiet hansgrohe PowderRain showers.

Location
Ghent, Belgium

Location
Pretoria, South Africa

Year of completion 
2018

Year of completion 
2021

Product used
AXOR Montreux

Product used
AXOR MyEdition,  
hansgrohe PowderRain

P i l lows Grand Bout ique Hote l  Rey lof ,  Ghent Apogee Bout ique Hote l ,  Pre tor ia

Participants
Architect: Bontinck Architecture and Engineering 
Interior Architect: Lot Sturm

Participants
Anaprop Property Management

Hospitality Hospitality
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Morpheus is a new flagship hotel for the City 
of Dreams resort in Macau. The architecturally 
distinctive structure is hailed as the world’s 
first free-form high-rise exoskeleton. It features 
a rich pattern of structural members at lower 
levels that progresses upwards to a less dense 
grid of lighter members at its summit. Designed 
by Zaha Hadid Architects, the neo-futurist 
hotel houses 770 guest rooms, suites and sky 
villas. AXOR Citterio’s angular lines reflect the 
boldness and style of the interiors. 

Established in 1890, the Westin Miyako 
Kyoto is one of the oldest and best-loved 
hotels in the ancient city. Aside from its ideal 
location between the Northern and Southern 
Higashiyama sightseeing districts, its appeal 
lies is in its 266 Western-style and Japanese-
style guest rooms that present inspiring views 
of nature or the city. The bathrooms are fitted 
with AXOR ShowerHeaven, which offers the 
ultimate overhead shower experience with 
three spray types. 

Location
Macau, China

Location
Kyoto, Japan

Year of completion 
2018

Year of completion 
2019

Product used
AXOR Citterio

Product used
AXOR ShowerHeaven,  
hansgrohe Raindance Select

Macao Morpheus,  Macao The Wes t in  Miyako Kyoto ,Kyoto

Participants
Zaha Hadid Architects 

Participants
KANKO KIKAKU SEKKEISHA.

Hospitality Hospitality
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Classic, sensuous and tactile, Khun by 
YOO inspired by Starck is the first branded 
residences in Thailand by Sansiri. Taking 
cues from the industrial heritage of Thong 
Lo, the building features a copper core 
running through the heart of the building, raw 
concrete elements and full-height insulated 
glass. AXOR Starck, inspired by the traditional 
well pump, complements the residential 
project’s ode to heritage.

Location
Bangkok, Thailand

Year of completion 
2020

Product used
AXOR Starck

KHUN by Yoo,  Thai land

Participants
Yoo U. K. Limited

Residential

Belgravia Green is developed by Tong Eng 
Group, a well-known developer in Singapore 
for more than 60 years. The project, located 
in the Seletar area, embodies elegance and 
simplicity with its asymmetrical architecture. 
With their graceful modern lines, intuitive 
design and water-saving features, the 
hansgrohe Talis S faucets and hansgrohe 
Croma Select showers cater to the lifestyle 
needs of families.

Location
Singapore

Year of completion 
2021

Product used
hansgrohe Talis S, 
hansgrohe Croma Select

Be lgravia Green,  S ingapore

Participants
Laud Architect

Residential
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Located on the Crescent of Palm Jumeirah, 
the beachfront residential resort Serenia the 
Palm in Dubai bestows a breathtaking view 
of the beaches, skyline and iconic buildings. 
AXOR Starck Organic adds to the splendor 
of the bathroom designs in the thoughtfully 
designed interiors. The wall-mounted 
hansgrohe Metris, an iF Design Award 
winner, offers concealed installation for 
streamlined design and easy maintenance.

The Mangusta GranSport 33 exudes 
elegance and a strong personality. The sporty 
and comfortable boat bears the perfect 
combination of form, performance and 
maximum efficiency. Encapsulating the refined 
style of Italian designer Antonio Citterio, the 
timeless design of the AXOR Citterio M faucet 
complements this stunning yacht’s sophisticated 
bathroom interior and high life ambience.

Location
Dubai, United Arab Emirates

Location
Viareggio, Italy

Year of completion 
2018

Year of completion 
2021

Product used
AXOR Starck Organic,  
hansgrohe Metris

Product used
AXOR Citterio M

Serenia The Palm,  Dubai Mangus ta GranSpor t  33,  V iareggio (LU)

Participants
Palma Holding, Gaj,  
Khansaheb

Participants
Overmarine Interiors Dept., Mancini  
Designer

Residential Marine
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Hansgrohe SE.
Hansgrohe SE . 
Aues t raβe 5 -9  
77761 Sch i l tach/Germany

in fo@hansgrohe .com
ht tp ://pro .hansgrohe .com

Discover more about us 
onl ine and fol low us on 
our social  media.

hansgrohe brand

Hansgrohe Group

AXOR brand


