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WE DO MORE THAN INTERIOR DESIGN,
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We think beyond walls and floors and imagine the shared experience.
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WE CREATE MORE THAN PRETTY PICTURES.
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Studio Munge creates the energy that audiences respond to
and brings businesses to life.
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Since 1897, we have been positively impacting the communities
and cities we design in.
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WE IMAGINE EXCITING SPACES.
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Spaces that people want to be a part of. We have a keen insight,
foresight, and passion for the flow of design that brings a space to life.
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DIVERTING THE OLD WAYS INTO NEW FORMS OF ENTERTAINMENT DESITINATION EXPERIENCE EXCITEMENT ENERGY BOLD
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VIBRANT PERSONAIZED ENTERTAINMENT PLACE THAT HIGHLIGHTS
INNOVATED AND DYNAMIC EXPERIENCE
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QINGDAO LOCAL CONTEXT & & H F 3145

PROGRESSIVE H|5TOR|CAL DYN‘AMK: BEERCITY FESTIVAL TECHNOLOGY
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QINGDAO LOCAL CONTEXT & & H F 3145

NATURAL LAYER CAMELLIA INNOVATED MODERN CITY QINGDAO LANDMARK ORGANIC CURVE
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MONUMENTAL LANDMARK Hi7 1t 247 VIBRANT, THEATRICAL, EXCITING PLACE AND EXCEPTIONAL EXPERIENCE
THE ICONIC, ELEGANT DESTINATION THAT NARRATES ARG ST, SRR, SEN A T R ks Y 23 R
A BREATHTAKING, MYSTERIOUS AND PASSIONATE
STORY TOLD BY THE DETAILS
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MGM CLIENTELE & &S5 HEN

PROFESSIONAL AND FASHION-FORWARD, THEIR ENRICHED LIFESTYLE OF TRAVEL AND EXCLUSIVITY FORMS THEIR SHARED
THE MGM CLIENTELE THRIVES WITHIN THE UPPER ECHELON OF SOCIETY. TASTE FOR REFINEMENT AND THE EXQUISITE LUXURIES THAT LIFE HAS TO OFFER.
A IR 55 RET )-SR AT i ki, 5% R IS 1 P e R S il A R AT A& SR RA T A TG T I T AR B SRS BOE e A 15 A LR ff ko

SV

7 MGM QINGDAO —___




3 BAY SUlTE CONCEPT
3 8] £ 5k

SV

MGM QINGDAO —___



ORIGIN & CULTURE
'COLOUR OF QINGDAO'
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BEDROOM VIEWS
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BEDROOM VIEWS
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BATHROOM AND CLOSET
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DESIGN RECAP
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THANK YOU
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